
	  

	  

 

ICT Executive Profile   
Based on feedback from the annual survey around 
having access to more senior women as role 
models, each month we have an executive profile 
compiled from 7 questions posed to key executive 
women in the ICT industry 
 

Alexandra Reynolds-Jones 

Motorola Solutions’ Marketing Director 

  
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
What is your current role and what is your 
scope?   
  
I’m	  Motorola	  Solutions’	  Marketing	  Director	  
across	  Australia,	  New	  Zealand	  and	  the	  Pacific.	  In	  
the	  simplest	  terms	  my	  role	  is	  all	  about	  focusing	  
on	  our	  customers’	  values	  and	  needs	  and	  ensuring	  
we	  present	  ourselves	  to	  them	  in	  a	  way	  that	  
reflects	  partnership,	  engagement	  and	  striving	  to	  
achieve	  shared	  business	  objectives.	  	  
	  
This	  is	  never	  more	  important	  for	  Motorola	  
Solutions	  today	  in	  a	  time	  that	  businesses	  and	  
governments	  want	  to	  get	  maximum	  benefit	  from	  
technology	  to	  overcome	  daily	  challenges,	  provide	  
stability	  and	  adapt	  to	  future	  trends.	  
 

 
 
What attracted you to a career in ICT? 
 
At	  the	  beginning	  I	  was	  attracted	  to	  the	  strength	  of	  
working	  for	  an	  iconic,	  global	  brand	  in	  the	  ICT	  
industry	  but	  my	  perspectives	  have	  changed	  a	  lot	  
over	  the	  past	  10	  years.	  Today	  I	  have	  a	  much	  
better	  appreciation	  of	  the	  significance	  of	  what	  we	  
stand	  for	  as	  a	  business	  and	  understanding	  how	  
our	  work	  and	  innovation	  contributes	  to	  wide	  
scale	  social	  and	  economic	  change.	  I	  feel	  fortunate	  
to	  contribute	  to	  a	  business	  that	  is	  bringing	  about	  
these	  changes	  and	  to	  work	  within	  such	  a	  dynamic	  
industry.	  

 
Tell us about the highpoints and lowpoints of 
your career? 
 
I was appointed director for the Australia and New 
Zealand Chamber of Commerce (now Australian 
Business in the UK) in London when I was 25. I 
reported to the board and was held accountable by 
some incredibly influential private sector “chiefs” 
from companies such as Rolls Royce, Qantas and 
National Australia Bank. I was also dealing directly 
with government leaders such as the Australian 
High Commissioner and the State Agents-General.  

 
Notwithstanding the opportunity I experienced many 
low points in the first six to twelve months of that 
role because I was so inexperienced and too 
consumed with living up to others’ expectations of 
me in the role.  

 
Over time and with more experience I was able to 
turns those lows into highs through hard work and 
determination; the hardest challenges are usually 
the most gratifying! 

 
I learned a lot during this time, particularly, to ask for 
advice. I was surrounded by brilliant minds with  

	  



	  

	  

 
diverse expertise. My willingness to work hard for 
the business was rewarded by their support and 
they understood that I just wanted to achieve the 
best possible results. Ultimately, the business was 
successful and I gained an excellent grounding in 
how to manage challenges with confidence.   

 
What does work life balance mean to you? 
 
Work life balance means that when one part of my 
life needs more of my time and dedication, the other 
part can adjust to accommodate it with ease. 
Everyone needs flexibility. I take the opportunity to 
put extra effort in at work or at home when the need 
arises. Then, if I do need to re-balance at short 
notice, I can do so without causing too much 
disruption. I love having this kind of flexibility in my 
life.  

 
What attracted and kept you in the ICT industry 
throughout your career? 
 
Conversations in ICT are always changing. Motorola 
Solutions’ contribution to communities, businesses 
and governments is very different today compared 
to when I started 10 years ago. My role keeps 
challenging me to think differently which energises 
and motivates me.  

 
What ambitions personal or professional do you 
still want to achieve? 
 
My husband, Nick, and I love to travel. We have 
been lucky to see a lot of the world but Russia, 
Central and South America, and the majority of 
Africa remains unexplored! Professionally, I would 
love to work on a substantial project. I attended a 
chief marketing officer (CMO) course at the Kellogg 
School of Management at Northwestern University 
earlier this year in Chicago. Some of my peers were 
developing incredibly high profile strategies. They 
largely represented USA consumer brands but it 
was exciting to hear their strategies, intended 
outcomes and plans to achieve them. I would love to 
contribute to a project that has significant market 
presence.    

 
What’s the one piece of advice you'd give to 
yourself starting out on your career?  
 
Always surround yourself by people who you believe 
are better than you are. It is impossible to be 
successful without a successful team around you. 
Whether they report to you or are more senior, 
identify the strengths you need to complement your 
weaknesses or inexperience so you are collectively 
made more capable. Everything is easier with the 
right minds on the task, and nothing is more 
satisfying than achieving – or exceeding – the goals 
you set.   

 

 
 
NB: As appeared on FITT e-newsletter September 
2015 and also features on the website. 
 
Become a member and find out more about us on 
www.fitt.org.au  
Connect with us LinkedIn, Facebook & Twitter!  
 

 


